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Study on Agricultural E-commerce in China
—A Research Based on Cases
LUO Yi
Renmin University of China Beijing100872 China

Abstract: As a new pattern of agricultural products circulation, agricultural E—commerce is developing fast in China. It
plays a positive role in reducing the links in agricultural products circulation and the cost of circulation. Because agricultural E—
commerce contains such aspects as agricultural production, processing, logistics, marketing, the construction of website and so
on, the operation of agricultural E-commerce is very difficult and it is also very difficult for the government to give support and
exercise supervision. To better promote the development of agricultural E—commerce in China, the government should, first,
confirm the prospect of agricultural E-commerce development; second, it should selectively give support to the development of
agricultural E—commerce in line with the practical situation; third, it should pay attention to the way and focus of support;
fourth, it should formulate related codes and standards; and fifth, it should strengthen management of the enterprises on product
quality to form an environment of high quality and reasonable price.

Key words: agricultural E—-commerce case study policy suggestion
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